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It would be the first year of Internet finance for China in 2013. In this year, with 
the financing product of “Yuerbao” “Lichaitong” get into the public sight, the Internet 
thinking disruptive to change the traditional financial format and structure. "Financial 
upstarts", such as “Alibaba” “ Tencent”“Baidu” relying on the cloud computing, 
social networking, search engines and other modern information technology, with a 
large user, multiple distribution channel advantages,  are making Business strategies 
and seizing market opportunities actively. The competition between Internet 
companies and the traditional financial enterprise is intense. And the view of 
“traditional financial institutions will be replaced” is high-profile. Business, academia, 
and the news media are hotly debated. Whether the Traditional financial institutions 
would be disappear, it is difficult to conclusions, but to be sure, the traditional 
financial institutions won't be doing nothing, they are also actively seeking change to 
strengthen the dominant position. 
Credit business, as an important profit point of commercial bank, influences the 
development strategy of commercial Banks. This paper would like to explain the way 
of commercial Banks to change its credit business strategy under the challenges of 
Internet companies. 
At first, this paper briefly expounds the Internet financial, then discusses the 
Internet financial related economic theory, analyzes the disadvantages of traditional 
credit business of commercial bank, and the good advantages and disadvantages of 
the Internet financial credit. And then the paper apply the reference successful 
experience of Internet credit, discusses the Internet credit financing mode of the 
commercial bank, in order to promote the development of the Internet financial credit 
of commercial bank ,and also to provide a helpful way and thinking. 
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模式创新性突出，缺乏有效的监管。如表 1 所示： 
 
                                                             








































                                                             
























2013 年 3 月，Business Insider（商业内幕网）发布的《移动互联网的未来报
告称，移动设备销量去年已达到 PC 销量的两倍，2-3 年内平板电脑的销量就将
超过 PC。2012 年 6 月，团购网站 Groupon 北美市场 50%的交易是通过移动设备
完成的，而在 2016 年这个比例只有 30%。微信自 2011 年 1 月正式推出以来，
它目前普及用户至少 6 亿人次4。 
根据中国互联网络信息中心（CNNIC）在京发布第 33 次《中国互联网络发
展状况统计报告》显示，截至 2013 年 12 月，中国网民规模达 6.18 亿，互联网
普及率为 45.8%。其中，手机网民规模达 5 亿，年增长率为 19.1%，继续保持上




         
 
                                                             
4 姚文平：《互联网金融》，中信出版社，2014 年 2 月。 
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